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Dear Shareholders, 

As the Chairman of Cable Bahamas Group 
of Companies, I am honored to present to 
you the 2023 annual report, themed “Beyond 
Boundaries: Exploring New Frontiers.” 
As a Board, our focus is on the long-term growth 
and stability of Cable Bahamas Ltd., driven by 
the right investments and the right decisions at 
the right time.

A Legacy of Bahamian Excellence
This year has been a remarkable testament to 
our unwavering commitment to innovation, 
connectivity, and service excellence, marking a 
pivotal chapter in our journey towards continued 
market leadership. As the only fully Bahamian-
owned telecom provider, Cable Bahamas plays a 
major role in shaping our strategic direction, our 
corporate culture, and the way we do business. 

Our pride in being 100% 
Bahamian-owned is 
reflected in every aspect 
of our operations, from strategic 
planning to service delivery, deeply rooted in 
understanding and serving the unique needs of 
The Bahamas and its people. As The Bahamas 
celebrated its 50th Independence, we were 
proud to demonstrate our commitment by 
maintaining our 100% fully Bahamian customer 
care team, a key differentiator for our customers 
impacting our continued growth in subscribers 
and revenues across fixed and wireless service 
offerings. The benefits of our work, including 
financial achievements and technological 
advancements, are reinvested into the local 
economy, furthering national prosperity.

Our commitment to the local community is 
underscored by our role as an employer within 
the Bahamian economy. We proudly employ a 
substantial workforce of 844 individuals across 
The Bahamas, demonstrating our commitment 
to empowering local talent and contributing 
to the nation’s workforce. This employment is 
a cornerstone of our identity, driving innovation 
and economic vitality. Further strengthening 
our local presence, our contact center based 
in Grand Bahama represents our dedication to 
providing resonant and responsive services. It 
stands as a symbol of our investment in local 
communities, offering job opportunities and 
ensuring that our customer service is deeply 
connected with the Bahamian ethos. 

Shaping the Future of Connectivity
Our response to the evolving market demands 
has involved a strategic expansion of our 
services, specifically in 

Fibre to the Home (FTTH) 
technology where we have 
now passed 40,000 homes 
in New Providence. 
We are focused on ensuring that our 
connectivity is not only widespread but also 
reliable and affordable. This expansion reflects 
our commitment to satisfying the diverse 
needs of our customer base, even amidst the 
complexities of the current economic landscape.

With ALIVFibr, we’re providing up to 1 gig 
download speeds and superior bandwidth, 
ensuring that whether it’s for videoconferencing, 
immersive gaming, or streaming in high 
definition, our customers enjoy an unparalleled 
online experience with exceptionally fast data 
transfer rates. Our Fibre network is designed to 
meet these evolving needs. In doing so, we are 
also setting the stage for emerging technologies 
that promise to transform our professional 
and personal lives. This advancement holds 
significant social implications, benefiting not 
just the private sector but also government and 
academic institutions. It facilitates enhanced 
public services, fosters innovation in various 
industries, and supports academic research 
and education, collectively strengthening the 
societal fabric of The Bahamas.
 
Celebrating Financial Resilience
I am proud to highlight that through the efforts 
of the CEO and the management team, the 
Group has been able to deliver another year of 
exceptional financial results. More details will be 
discussed later in the President’s report and the 
Management Discussion and Analysis,

 however, I would highlight that through these 

efforts, in December 2022, we 
were pleased to announce 
the resumption of ordinary 
dividend payments at $0.06 
semi-annually. The reinstatement 
of dividends represents our commitment to 
providing consistent value to our shareholders 
and reflects the effective management of 
our resources and the positive impact of our 
strategic initiatives.

Our Community Commitment
We also made significant strides in community 
engagement, exemplified by our multiyear 
partnership with the Junkanoo Corporation 
of New Providence to support Junkanoo. 
We spearheaded initiatives for women’s 
empowerment in tech and leadership, 
highlighted by our “Sorry Not Sorry, 
Unapologetically Ambitious” event. Our 
sponsorship of the 50th CARIFTA Games 
underscored our commitment to youth and 
sports development. These efforts reflect our 
broader mission of empowering the community 
beyond traditional corporate philanthropy, 
providing resources and skills for sustainable 
development. 

Looking Ahead
I would like to thank the entire Cable Bahamas 
Group Staff and my Board colleagues for their 
hard work and dedication over the past year 
allowing us to achieve our goal of being the 
leader in enabling connected lifestyles and 
experiences. 

As we surge forward in FY 24, there will be 
many challenges that the group must navigate, 
to continue its story of success. I am confident, 
with Franklyn Butler guiding the ship, we 
will continue to successfully explore new 
frontiers and enhance the value we bring to our 
stakeholders.

Chairman’s 
REPORT

Ross McDonald 
CHAIRMAN
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Dear Shareholders,

As I present this 2023 annual report for Cable Bahamas 
Group of Companies themed “Beyond Boundaries: 
Exploring New Frontiers,” I am filled with pride and a 
relentless commitment to our mission of being the leader 
in enabling connected lifestyles and experiences. This 
year has been monumental for us as we’ve pushed the 
limits of innovation and connectivity, making significant 
strides in revenue growth, technological advancement, 
while championing diversity and deepening our 
commitment to superior customer service. 

Fostering a Winning Culture: Aligning Financial 
Strategy and Growth
In FY 23, we have concentrated on strengthening our 
financial resilience. By adopting prudent financial 
management practices and making strategic 
investments, we have strengthened our ability to 
withstand market fluctuations and maintain a steady 
course of growth and profitability. 

Our revenue reached $231 
million, a commendable 6% 
increase from the previous 
year’s $218 million. 
This impressive growth has been significantly fueled by 
the continued improvement in the performance of our 
mobile segment, ALIV, which has expanded its market 
and revenue share. Additionally, our fixed network now 
supports over 135,000 connections, nearly half of which 
are for our high-speed broadband service, indicating 
a strong demand for reliable and fast internet. In the 
realm of fixed residential services, we’ve successfully 
defended our customer base despite a global shift in 
consumer preferences, evidenced by a 4% decrease 
in TV connections as more people move towards 
streaming services. Nevertheless, the average revenue 
from each fixed business customer has remained stable, 
showcasing our resilience in a changing market.

On the mobile front, our customer base has grown by 
5%, with a 3% increase in average revenue per mobile 
customer compared to last year. This growth not only 
demonstrates our strong market presence but also our 

ability to adapt to customer needs. Overall, we now hold 
a 55% share of the consumer market, with 66% in fixed 
services like broadband and 52% in mobile services.

This growth, despite the challenging market conditions, 
is a testament to our robust business model and 
commitment to service excellence. More notably, 
our earnings before interest, tax, depreciation, and 
amortization (EBITDA) for the year stood at $86 million, 
marking a significant 15% increase over the previous 
year. This improvement in EBITDA highlights our 
operational efficiency and strong financial management. 

Finally, our adjusted Free Cash Flow (FCF) for FY 
2023 was $22 million, slightly lower compared to $25.8 
million in FY 2022. However, the decline in free cash 
flows this year is primarily due to our strategic decision 
to invest heavily in ALIVFibr in New Providence. This 
significant investment, though impacting our short-term, 
is a vital part of our long-term strategy to enhance our 
infrastructure and service offerings. 

Transforming Connectivity & Pioneering Data-Driven 
Excellence, and Community Leadership 

Delivering FTTH for Growth and Stability
We continue to be steadfast in our rollout of our Fibre 
To The Home (FTTH) network. Having successfully 
passed and certified over 40,000 homes in our ALIVFibr 
rollout on New Providence. ALIVFibr services are now 
available in several communities throughout New 
Providence including, Adelaide, Coral Harbour, Stapleton 
Gardens, Golden Gates, Gladstone Road, Lyford Cay and 
Sandyport. Our continued expansion of FTTH represents 
a significant leap forward in Fibre-optic broadband 
technology, offering exceptionally high speeds, 
efficiency, and scalability. Furthermore, this rollout of the 
fastest Fibre network in our region, boasting a maximum 
speed of 10 gigabytes per second for both upload 
and download, not only demonstrates our capability 
to deliver superior services but also creates a distinct 
advantage over our competitors.

Centralizing Data for Customer-Centric Innovation 
Embracing Andy Dunn’s philosophy that ‘Passion 
provides purpose, but data drives decisions’, in FY23 
we have strategically emphasized data centralization. 
This move is more than a technological shift; it’s a 
fundamental realignment of our business strategy 
towards being more customer-centric. By harnessing 
our extensive data, we’ve gained deeper insights into 
our customers’ needs and preferences, allowing us 
to tailor our products and services to align with their 
evolving lifestyles. Our commitment to using data for 
informed decision-making has been crucial in enhancing 
our offerings and service delivery, thereby meeting, 
anticipating, and exceeding customer expectations. 

This approach has been pivotal in our successful 
service expansion and in maintaining high customer 
satisfaction in a complex economic landscape. 
Simultaneously, with the rollout of ALIVFibr, we 
are set to offer the best in both fixed and mobile 
networks. Leveraging our centralized data platform, 
we are positioned to create the right products at 
the right prices, ensuring reliability and unparalleled 
customer service. This strategy is not only about 
maintaining our market presence but also about 
driving growth in connections across all services. Our 
data-driven strategy and customer-focused approach 
are key drivers in our journey towards sustained 
growth and market leadership 

Optimizing Costs for Enhanced Productivity
A primary focus and ongoing challenge for us has 
been the annual increases in operational costs across 
various categories such as electricity, insurance, fuel, 
and more. In response to this, we have committed to 
a thorough re-engineering of our processes. Our aim 
is to achieve greater streamlining and efficiency, 
thereby reducing waste and avoidable costs. This 
strategic approach is not just about cost-cutting; 
it’s about smart cost management that aligns with 
our broader business objectives. By targeting a 5% 
increase in our cost margin over the next three years, 
we are setting a clear, measurable goal. This target 
reflects our dedication to continuously improving our 
operational efficiency, which is crucial for maintaining 
a competitive advantage and ensuring sustainable 
growth. Our efforts in transforming our cost base and 
boosting productivity are integral to our long-term 
financial health and our ability to deliver value to our 
customers and shareholders alike.

Celebrating Cultural Heritage and 
Advancing Women in Tech
This year also saw the celebrated return of Junkanoo 
to Bay Street, supported by our partnership with the 
Junkanoo Corporation of New Providence (JCNP) 
and enhanced by our ALIV Events App, which 
improved the overall experience for attendees. In 
addition to our commitment to Bahamian culture, 
the CBL Group continues to lead in the areas of 
diversity, equity and inclusion. We were delighted to 
have hosted the “Sorry Not Sorry, Unapologetically 
Ambitious” event. This initiative successfully brought 
together young and professional women for a 
series of empowering discussions and networking 
opportunities. Highlighted by key speakers such as 
international author Shelly Archambeau, the event 
provided invaluable insights into breaking barriers 
in the business world. Her inspiring journey serves 
as a beacon for women aspiring to make significant 
contributions in the technology sector and beyond. 
We also celebrated a significant achievement with 

the Speedtest by Ookla Awards, being named the 
Fastest Mobile Network in The Bahamas for Q3-Q4 
2022 for the third time in a row. This recognition holds 
special significance as it underscores a significant 
journey since our first win of the award in 2020, 
affirming our continuous commitment and dedication 
to transforming communication in The Bahamas. 
We remain dedicated to maintaining our market 
leadership and enhancing connectivity throughout 
The Bahamas, continually striving to exceed current 
expectations and explore new possibilities in 
connecting our team, customers, and community to a 
forward-thinking future.

Collective Commitment: Driving Shared Success
We are immensely thankful to our dedicated team, 
management, loyal customers, and shareholders, 
whose unwavering support and trust have been 
fundamental to our success. 

As we move forward, we are dedicated to continuing 
our journey of enriching lives in The Bahamas, while 
also ensuring that our actions resonate positively 
with our shareholders, staying true to our vision of 
being a transformative force within and beyond our 
community. Your steadfast commitment inspires us to 
continually push beyond boundaries and explore new 
frontiers.

President’s  
REPORT

Franklyn Butler II 
CHAIRMAN
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In this year’s Management Discussion and Analysis (“MD&A”), we reflect on our company’s 
performance, strategies, opportunities and investments. Our strategies are underpinned with 
management’s focus to drive and deliver enhanced shareholder value. This guiding principle allows 
management to focus on strategies, implement processes and make decisions that collectively allow 
us to continue reaching this goal. The performance of the Group as seen in the following MD&A 
would show that the Group continues to be successful in balancing the drive for growth with the 
interest of its shareholders and other stakeholders.

You should read this discussion in conjunction with the consolidated financial statements and 
accompanying notes (Notes). The MD&A aims at providing shareholders and stakeholders with 
insights into our broader business environment.

Financial Overview

The Group’s revenue for FY 23 was $231m, which represented a 6% increase over the prior year 
(PY) revenue of $218m. The Group also recorded Earnings Before Interest, Tax, Depreciation and 
Amortization (EBITDA) of $86m or 15% increase over PY.

For the year ended June 30th, 2023, the Group recorded a net and comprehensive loss of $7m, 
which represents an improvement over the previous year’s loss of $11m.

The Group generated adjusted Free Cash 
Flows (FCF) for FY 23 of $22m* compared 
to $25.8m in FY 22. Management 
considers FCF a key metric as it gives an 
indication of how much cash is generated 
annually from operations to repay debt 
and interest as well as declare dividends to 
ordinary shareholders. Free Cash Flow is 
calculated by taking the adjusted net cash 
generated from operations FY23 $75.6m* 
(FY22 $65.1m) and deducting purchases of 
property plant and equipment, Intangible 
Assets and payments for leased assets 
used in operations.

Starting in FY 22 and continuing in FY 
23 and FY 24, management has utilized 
a significant portion of its cash flows 
from operations to invest in the ALIVFibr 
project in New Providence resulting in an 
overall reduction in FCF. We expect most 
of this project to be completed by FY 24 
and therefore expect higher levels of FCF 
from FY 25 onward.

*FY 23 included a one off adjustment of 
$47m relating to timing of cash proceeds 
from the refinancings of certain preferred 
shares in June 2022.

Subscribers and APRU

The table above and commentary below 
reflects our residential and consumer 
subscriber base only.
Our fixed network supports more than 
135,000 connections with almost 50% on 
our fixed broadband product, highlighting 
the demand for fast, reliable broadband 
service. We continued to see declines in 
the TV connections by 4% during the year 
as globally consumers shift to streaming 
services for their content consumption. 
Our fixed business ARPU remains flat.
Mobile consumer subscribership grew 
by 5% during the period. The Company’s 
mobile business ARPU remains strong with 
growth of 3% over the prior year.
Overall consumer market share closed at 
55% with 66% on the fixed base and 52% 
on the mobile base.

MANAGEMENT
Discussion and Analysis

Operating Performance

182 193 200
218 231

40 35 53
75

86

(2) (3) (6)
26 22

Subscriber & Market Share

130
143

168
175

183

65 64 65 66 66

43%
49% 52% 53% 55%

Description FY 19 FY 20 FY21 FY22 FY23
Revenue $m 182 193 200 218 231
EBITDA $m 40  35  53  75  86
EBITDA Margin % 22%  18%  27%  34%  37%
Net Loss $m (44)  (50)  (28)  (11)  (7)
Earning (Loss) Per Share (cents) -0.97  -1.15  -0.14  0.11  0.12
Closing Share Price $ 2.13  2.76  3.53  3.89  4.18
Dividend Per Share (cents) -  -  -  -  0.12
Free Cash Flow $m (2.3)  (2.8)  (6.1)  25.8  22.0
Total Assets $m 691  616  526  542  494
Total Liabilities $m 674  541  479  505  469
Total Interest Bearing Debt $m 441  381  346  389  353
Mobile Consumer Subscribers 129,539  143,074  168,323  175,034  183,418
Fixed Residential Subscribers 65,484  63,739  65,295  65,640  65,808
Market Share % 43%  49%  52%  53%  55%

EPS & Share Price

2.13

2.76

3.53
3.89

4.18

-0.97 -1.15

-0.14 0.11 0.12

Earnings per Share and Share Price
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As a result of the following;

·  Continued improvement in the performance of our mobile segment

·  Our ability to defend our customer base on fixed residential services

·  Continued growth driven by the trusted and preferred relationships with our business customers 
and The Government of The Bahamas

·  Our selective and rigid investment policy

·  And continued drive to implement cost saving and rationalization measures
 
The Group has brought positive returns to its shareholders as noted in the positive and increasing 
earnings per share and the increase in the share price from $3.89 to $4.18 over the period.

The Group also returned to paying dividends for the first time since 2017 to its ordinary 
shareholders, declaring and paying a dividend of 12 cents per share.

Cash and Bank balances

The Group’s cash balance decreased by $20m during the year from $73m to $53m on June 30, 
2023. Refinancing of $50m in preference shares generated $47m in cash, net of fees during the 
year. The Group invested $52m in capital expenditure, of which $24m is attributed to the Group’s 
Fibre rollout. The Group paid ordinary dividends totaling $5m and $21m on preferred shares. Bond 
principal payment of $4m was also made during the year.

Cash and Bank balances held in Bahamian dollars attract interest of 1% or less. As such the Group 
holds certain temporary balances in short-term investments such as Central Bank Bonds, Term 
deposits and 1 year US treasuries to maximize investment income on these holdings.

Receivables

Trade and Other Receivables closed at $17m in June 2023, up 40% over FY 22*. The main driver for 
the increase in receivables was due to an increase in revenues from significant Government and 
Commercial fixed contracts. Management is working with these customers to have the balances 
settled.

Over 90% of the mobile consumer subscribers of the Group are paid in advance, which significantly 
reduces the risk of uncollected cash for the Group. The fixed residential subscriber base has a 
collection cycle of 20 days while the commercial customers are higher at 36 days.
Write offs as a % of revenue is less than 2% which gives and indication of the quality of the Group’s 
customers.

*FY 22 receivables adjusted for $47m receivable in relation to the refinancing of preferred shares at 
the end of June 2022.

Property, Plant and Equipment
and Intangible Assets

The Group’s Property, Plant and Equipment closed at $302m at the end of FY 23 down $5m from FY 
22. This was driven by $50.8m in additions, $2.7m in disposals and $55m in annual depreciation.

The Groups Intangible Assets closed at $52m at the end of FY 23 down from $56.5m in FY 22. Key 
movements include additions of $4.2m and amortization of $8m.

Additions to PPE and Intangible Assets mainly comprised continued investment in the ALIVFibr 
rollout in New Providence of $24m and continued investments in expansion of the Aliv Mobile 
network in New Providence and the Family Islands as well as investment in resilience and 
redundancy across the entire fixed and mobile networks.

PPE and Intangible Assets (Excluding Right of Use Assets) spend as a % of revenue for FY 23 was 
22% (FY 22: 20%).

Interest Bearing Debt

The overall Group strategy as it relates to interest bearing debt, is to deleverage the Group’s balance 
sheet by paying down selected debt instruments and de-risk the balance sheet by refinancing 
existing debt to take advantage of longer repayment terms and lower interest rates available in the 
local market.

The Group closed the year with $353m in interest bearing debt comprised of preferred shares, 
notes, and other loans. This was down from $389m in the prior year, a reduction of $36m.

Management early repaid $26m, 6.25% Series 13 preferred shares and settled $5m in Series 7 6% 
preferred shares. These actions reduced the Group’s ongoing debt burden by $2m per annum.

In FY 22 the Group refinanced $219m of preferred shares, extending repayment terms and taking 
advantage of the favorable interest rates in the market. In FY 24, the Group plans to continue this 
strategy of de-risking the balance sheet by refinancing another $70m of debt taking advantage of 
the excess liquidity in the Bahamian market.

The Group’s interest-bearing debt has an average cost of 7% and an average tenor of 9 years.

Revenue

The Group realized 6% revenue growth year over year. The Group continued to see growth in its 
corporate and government fixed service offerings of $4.9m or 11% YOY. A significant part of this 
growth related to the Government WIFI in the Parks initiative. Additionally, there was growth 
in the consumer mobile service offering of $6.4m or 8.4% YOY driven by continued growth in 
prepaid subscribers and ARPU. Finally, there was growth in the Corporate mobile service offering 
of $2.2m or 14% YOY. As it relates to the Fixed Residential revenues the YOY change was flat with 
an increased uptake in broadband services across the board offset by continued losses in TV 
subscribers, which continues to be a global trend.
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Operating Expenses

Operating expenses for the year totaled $144m which represents a 1% increase over PY.

The Group continues to focus on cost savings initiatives given the increasing cost of payroll, 
electricity, insurance, fuel, inventory, and supply chain costs.

We are committed to investing in digital solutions to automate processes and improve efficiency to 
assist in the overall goal of cost control while still enabling the business to grow and thrive.

A renewed focus on alternative energy sources such as solar energy and fuel-efficient vehicles is a 
trend that we expect to see continue to grow in the upcoming year.

2023-2024
Outlook
Economic Conditions, Challenges and Risks

Cable Bahamas Ltd, operates primarily within Islands of The Bahamas.

During the fiscal year 2023, our operations were impacted by the prevailing economic conditions 
of the country. The Bahamian economy expanded at a healthy rate, driven by gains in the tourism 
sector. Growth was further propelled by foreign investment inflows that supported revenue-driven 
improvements in the Government’s finances and increased private sector employment.

Whilst the outlook is positive there is downside risk to the Bahamian economy, such as higher global 
prices, international trade dynamics, geopolitical developments, and the evolving nature of global 
supply chains that will be critical considerations for our business.

The government’s commitment to fiscal stimulus and infrastructure development presents 
opportunities for growth across various sectors and islands within The Bahamas. Technological
advancements and innovation will continue to reshape the competitive landscape of The Bahamas. 
The Government of The Bahamas is actively embracing digital transformation and staying attuned 
to emerging trends and are committed to ensuring all Bahamians have access to fast and reliable 
internet service.

Despite the uncertainties, we are committed to maintaining a resilient and agile business model. 
Our strategic initiatives, including cost optimization measures and targeted investments position us 
well to capitalize on opportunities and navigate potential challenges in the economic landscape.

Opportunities
and Risks
Expected Growth Areas

Broadband and Data Revenue: We expect revenue growth in our wireless and broadband businesses 
as customers demand instant connectivity and higher speeds made possible by wireless network 
enhancements and our Fibre network expansion. We believe that our superior mobile network and 
after sales services will continue to contribute to wireless subscriber and service revenue growth 
and the expansion of our Fibre footprint will drive greater demand for broadband services on our 
fast-growing Fibre network.

As we expand our Fibre reach, we will be positioning our business portfolio to leverage this 
opportunity to offset continuing declines in legacy business products by growing connectivity with 
small to mid-sized businesses. We will continue to restructure our product portfolio with a long-term 
shift of the business to Fibre and mobile connectivity, and growth in value-added services.

Other Growth Areas

Cost efficiencies: Continuing to drive efficiencies and a competitive advantage through cost 
transformation initiatives and product simplification.

Diversification: The Group continues to seek out appropriate opportunities for diversification and 
acquisition in the Bahamas and the Caribbean region to continue to deliver growth and returns to 
our shareholders as well as make the Group operations more resilient and not dependent on only 
broadband and data connectivity.

Competition

Video: Our residential video service faces growing competition from a number of sources, including 
companies that deliver linear network programming, movies and television shows on demand and 
other video content over broadband Internet connections to televisions, computers, tablets and 
mobile devices. These competitors include virtual multichannel video programming distributors 
(“vMVPDs”) such as Hulu Live, YouTube TV, Sling TV etc. Other online video business models 
continue to grow as pace with programming sold directly to consumers, including, (i) subscription 
video on demand (“SVOD”) services such as Netflix, Apple TV+, Amazon Prime, Hulu Plus, Disney+, 
HBO Max, Peacock, Paramount+, AMC+, Starz and Showtime Anytime, (ii) ad-supported free online 
video products, including YouTube TV, some of which offer programming for free to consumers that 
we currently purchase for a fee. Services from vMVPDs and direct to consumer offerings, as well 
as piracy and password sharing, negatively impact the number of customers purchasing our video 
product.

Broadband: Our residential internet service and wireless broadband offering face competition from 
our main competitor in the Bahamas being BTC as they continue to roll out their own Fibre Network 
as well as the introduction of the Starlink Satellite services which can have an impact especially in 
the family islands.
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We’re at the dawn of a new age of connectivity, and 
it calls for a future-proofing approach. We continue 
to future-proof our business by making significant 
advancements and investments in our technological 
innovation and excellence, with a strong focus on 
both our infrastructure and team capabilities. Central 
to our achievements is the launch of ALIVFibr, our 
pioneering fibre technology offering unmatched 
1GIG speeds, this investment is a testament to 
our commitment to providing a robust, resilient, 
and enhanced network for all our customers. 
We’re entering a new era with unprecedented 
data demands. Meeting them starts now with our 
industry-leading commitment to fibre. Fibre is the 
superior technology for things like uploading large 
files and increased bandwidth. It delivers an amazing 
experience, with multi-gig speeds and equally fast 
up- and downlinks. It’s also critical for powering 
technologies like 5G and edge computing.

For our residential customers, ALIVFibr has 
transformed the daily internet experience, solving 
common Wi-Fi issues and ensuring seamless 
connectivity for the entire home. This facilitates the 
smooth functioning of smart home devices, creating 
a more integrated and efficient living environment.
 
For gamers and streaming enthusiasts, the benefits 
are evident in ultra-low latency and seamless 
streaming capabilities, accommodating multiple 
users in a household without compromise. The 
introduction of ALIVFibr exemplifies our dedication 
to setting new standards in service quality and 
reliability, underpinned by our strategic investments 
in technology and personnel. This dual approach has 
not only kept us abreast of industry evolution but has 
positioned us as a leader in shaping its future. 

Businesses and government can experience a 
significant shift with ALIVFibr’s high-speed and 
stable connection, enabling diverse applications such 
as cloud computing and large-scale data transfers, 
thus driving productivity. We continue to see the 
drive to digitization, with the increasing need for 
more apps and data in the cloud and more remote 
employees to support. Virtually every company 
location and employee needs secure and reliable 
connectivity to the cloud – a shift accelerated by 
hybrid work. FTTH allows for us to meet the needs 
for this increasing demand of advanced connectivity. 

AlivFibr is more than 
just fast internet—it 
represents our vision 
for a smarter, more 
connected future.
Staff Training and Support Readiness
The year witnessed the successful completion of an 
expansive staff training with over 200 team members 
trained on our new fibre product and technology, 
which was integral to our operational success and to 
ensure team proficiency in managing ALIVFibr’s roll 
out. The training featured a hybrid approach with 
face-to-face sessions, realistic simulations, online 
modules, expert instruction, and hands-on IT system 
implementation experiences. These advancements in 
technology and training are vital for supporting and 
improving our services, illustrating our dedication to 
innovation and superior customer experience.

At ALIV, we are proud to cultivate a workplace culture 
that emphasizes diversity and equality. Recognizing the 
predominantly male landscape of the telecommunications 
sector, we are firmly dedicated to promoting inclusive 
hiring practices and ensuring equitable opportunities for 
career advancement for all. This approach is essential in 
narrowing the gender gap in the tech industry, valuing 
the unique perspectives and skills of every individual, 
regardless of gender.

In alignment with this commitment, we are pleased to 
feature Aveda Samuels, a pioneering female technician 
in our ALIVFibr team. Aveda joined us in June 2023, and 
her journey reflects her dedication and the success of our 
training programs. Impressively, just two months after 
joining, she was competently conducting solo installations 
of ALIVFibr in homes, demonstrating her quick adaptability 
and technical expertise.

FUTURE-FOCUSED Fibre 
The Next Chapter 
in Connectivity

Exceptional
Talent: 
Aveda Samuels 
ALIVFibr Production
Technician

System Enhancements
With our investment, we have propelled 
several system enhancements to 
fruition, such as enhancing our systems 
to improve customer experience 
and operational efficiency. We’ve 
upgraded service management for 
more responsive and customized 
service by our Sales and Dispatch 
teams. The payment process is now 
more streamlined with a secure new 
link, making transactions simpler for 
our clients. Customers transitioning 
from REV to ALIVFibr enjoy a smooth 
switch to our Unified Desktop Platform, 
ensuring a better user experience. 
Installation contracts have been 
simplified for quicker processing, 
demonstrating our focus on customer 
satisfaction. Furthermore, our Order 
Fulfillment System now features 
advanced scheduling and auto-routing, 
increasing our delivery efficiency. These 
improvements reflect our commitment 
to delivering exceptional service and 
convenience.

Our strategic investment in advanced 
fibre technology has not only solidified 
our current standing but also set the 
stage for groundbreaking innovations. 
ALIVFibr is on the cusp of transforming 
connectivity solutions, driven by our 
relentless pursuit of technological 
excellence and a deep commitment to 
customer satisfaction.
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ALIV has expanded its mobile service offerings to include a suite of products to promote 
CBL’s mission of enhancing connected lifestyles. Fiscal Year 2023 yielded many wins 
for the company, including market share growth to ~52% for mobile subscribers, the 
launch of a new suite of prepaid roaming plans for international travelers, and the distinct 

Celebrating Our 
Award Winning Journey

accomplishment as the first in the region to be the official distributor of Ring, an Amazon 
company and the leading provider in home security and monitoring solutions. Amber Carey, 
Vice President of Marketing and Consumer Solutions, highlighted these and other successes 
as indicators of ALIV’s innovative edge in this competitive market. 

Our shareholders and subscribers share in our celebrations as the Ookla ©  award winning 
fastest network in The Bahamas -  for three (3) consecutive years. This recognition solidifies 
the reliance of the ALIV LTE mobile network with leading industry performance, we are proud 
of a 99.36% uptime rate and 0.03% drop call rate. This international recognition and continued 
performance reinforce our investments in our network.

ALIV’s network performance has fostered an omnichannel experience for Bahamians and 
visitors on our network resulting in subscriber growth of 10,000. Partnerships with local 
entities have strengthened our reach throughout all communities with the goal of ensuring 

all residents are afforded access to the latest in cutting-edge technology thus enabling connected 
lifestyles. These partnerships include:

Ring partnership launch in March 2023 at ALIV’s Cable Beach store heralded by Ring National 
Sales Manager, Todd Towey

Arawak Homes Partnership in March 2023 endorsed by Minister of Housing Jobeth Colby-
Davis and Arawak Homes President Franon Wilson 

International Roaming agreements facilitating seamless connectivity spanning six (6) 
continents

Through these strategic partnerships, ALIV’s market reach continues to expand throughout The 
Bahamas with a keen future focus on addressing challenges in accessing internet services through 
the expansion of wireless broadband service delivery in Grand Bahama and the Family Islands. 
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REV continues to be the leading provider in 
broadband services and began its transition 
in New Providence this year to our latest 
technology- ALIVFibr.  Despite market trends, 
REV reveals continued growth opportunities 
in the OTT (over-the-top) streaming services, 
supported by REV’s HFC and FTTX broadband 
services.

Committed to excellence in fixed broadband 
services, REV expanded its OTT offerings, 
responding to the steady decline seen across 
this industry, in linear TV services. Although 
linear television’s appeal is diminishing in 
The Bahamas, REV continues to leverage its 
long-standing partnerships to drive value and 

enhanced product offerings to its customers. 
This strategy enables the delivery of premium 
sports and entertainment content—a profitable 
segment for the business—with providers such 
as the NFL and Warner Media.

REV’s Commitment to Excellence in Education

REV proudly announced its fourth consecutive 
year as the title sponsor for the Bahamas Primary 
School Student of the Year Awards (BPSSOY). 
This prestigious event, hosted at the Evangelistic 
Temple, celebrated academic excellence and 
youth empowerment in The Bahamas.

HARNESSING 
THE FUTURE
of Streaming and Broadband 
Services in The Bahamas

Themed “Honoring the Brightest Minds in the Country,” 
the event gathered the most brilliant students from 
across The Bahamas. Franklyn Butler II, President and 
Group CEO of Cable Bahamas Ltd., praised the BPSSOY 
organizers for their dedication to this significant event. 
In his address, he congratulated all the students for 
their exceptional achievements, which he described 
as reflections of their diligence, creativity, and 
determination.

Butler urged the students to use their abilities to 
positively impact society and shape the future of 
The Bahamas. His words were an inspiration to all, 
emphasizing the value of education and community 
support.

The event’s highlight was announcing the 27th Primary 
School Student of the Year, Matteo Davies from Bishop 
Michael Eldon School in Grand Bahama. Matteo’s 
outstanding academic record and dedication to 
excellence earned him this prestigious title. As part of 
the award, he received a $7,000 cash prize from REV, 
symbolizing the company’s commitment to nurturing The 
Bahamas’ future leaders.”

REV remains committed to 
supporting these exceptional 
young individuals, believing in 
their potential to make significant 
contributions to their communities 
and The Bahamas.
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Cable Bahamas Business Solutions (CBBS) continued its 
commitment to making a positive impact on customers 
while contributing to the development of the communities 
in which it operates. Leveraging the substantial $85 
million investment in fiber infrastructure made by its 
parent company, Cable Bahamas Ltd., last year, CBBS has 
solidified its leadership position in the telecommunications 
and technology sector. 
  
By offering trusted Fiber-to-the-Premise (FTTP) solutions 
in addition to resilient dedicated fiber connections to 
businesses, CBBS actively participated in community-
building initiatives through strategic partnerships with 
entities such as government organizations, hotels, 
hospitals, schools and private island developments. This 
approach underscored CBBS dedication to enabling both 
digital transformation and the overall advancement of the 
communities it serves. 
 
Notably, CBBS was rebranded to ALIV Business in 
September 2023 as Cable Bahamas Group sought to better 
align its brands and reinforce its position as the definitive 
leader of enabling connected lifestyles and experiences 
for consumer and corporate services. Under this new 
brand, Aliv Business will bring the best of fixed, mobile 
and cloud innovations to businesses of all shapes and sizes 
throughout the country. 
 
WiFi in the Parks 
Cable Bahamas Business Solutions collaborated with 
the government in a concerted effort to bring essential 
internet services to underserved communities. This 
partnership was part of the government’s ambitious WiFi 
in the Parks initiative, aimed at narrowing the digital 
divide and ensuring that all citizens have equitable 
access to the benefits of WiFi.  As a partner in this effort, 
CBBS provided reliable and robust connectivity allowing 
communities in New Providence and the Family Islands 
to have widespread access to the advantages of online 
applications and services offered through their Fiber-to-
the-Premise solutions. 
  

Partnerships & Strong Connections  
Cable Bahamas Business Solutions remains dedicated 
to offering a comprehensive range of solutions tailored 
to cater to the requirements of entrepreneurs and 
businesses of various sizes. As the foremost industry 
leader in delivering top-tier business solutions, CBBS 
upheld its commitment to ensuring optimal connectivity 
for its diverse clientele. This commitment extended to 
forging robust partnerships with local organizations, 
notably the Small Business Development Center (SBDC) 
and the Bahamas Chamber of Commerce and Employers’ 
Confederation (BCCEC), spanning across islands such as 
Grand Bahama, Eleuthera, Abaco, and Exuma. 
 
Together, we collaborated on initiatives like the Level 
UP events which took place in New Providence and the 
Family Islands alongside our partner, SBDC.  We also 
spearheaded Mix & Mingle gatherings with chamber 
partners, intensifying support for local businesses and 
entrepreneurs. 

The “Level Up” initiative functioned as a platform that 
delivered valuable resources, services, and opportunities. 
This joint effort underscored synergies that empowered 
businesses, providing essential information and insights 
into innovations, business support, and strategies.  
Additionally, the Mix & Mingle events with chamber 
partners provided an ideal venue for networking 
opportunities, creating occasions to strengthen 
relationships and cultivate robust connections. 
  
Learning Management Systems (LMS) 
Continuing to drive digital transformation and recognizing 
the importance of technology in modern education, 
CBBS in partnership with SmartTerm, tailored a Learning 
Management System (LMS) solution.  The Learning 
Management System (LMS) is a customized solution 
designed to establish a dynamic and contemporary 
learning environment. It streamlines curriculum 
management, empowering educators in each school 
to efficiently organize and deliver course content. This 
encompasses the capability to upload, share, and manage 

educational materials.  The LMS solution also offers 
interactive learning tools, assessment and progress 
monitoring features, and robust security measures. The 
Anglican Diocese was one of the major subscribers of this 
tool allowing for an enhanced learning experience across 
of four of their campuses including St. John’s College, St. 
Anne’s, Bishop Michael Eldon in Freeport, Grand Bahama, 
and St. Andrews in Exuma. 
  
Bulk SMS Messaging 
Bulk SMS Messaging is our newest communication 
solution that involves sending a large volume of text 
messages simultaneously to a targeted audience. 
This cost-effective and efficient method has become 
increasingly popular for businesses, organizations, and 
entrepreneurs looking to disseminate information quickly 
and directly.  Key features of this affordable solution 
include mass communication, instant delivery, high 
open rates for appointment reminders, bank transaction 
notifications, or billing prompts.   
  
Advanced Hospitality TV 
This dynamic solution provides the integration of 
advanced technologies and features into television 
systems.  This scalable solution is primarily used in 
the hotel industry and is designed to enhance guest 
experiences with interactive TV, live content from local 
and international networks, personalized welcome 
screens, and premium sports packages.  In addition, 
through strategic partnerships with local resorts like 
Albany, Atlantis and Baha Mar, CBBS continues to support 
noteworthy events like the Tiger Woods Hero World Golf 
Tournament, Battle for Atlantis Basketball Tournament, 
and The View; these events were hosted locally in The 
Bahamas and aired internationally.   
 
Managed WiFi  
Our managed WiFi solution is a comprehensive service 
that provides professional management for design, CPE 
procurement, installation, Internet bandwidth, monitoring, 
and maintenance of a WiFi network infrastructure. The 
CBBS managed Wi-Fi service provides businesses and 
organizations with a hassle-free solution for maintaining a 
secure, high-performance wireless network, allowing them 
to focus on their core activities while ensuring a seamless 
and reliable connectivity experience for users. Hence, 
this turnkey service is particularly valuable for businesses, 
organizations, and venues that require a robust and secure 
wireless network but may lack the in-house expertise or 
resources to manage it effectively; or businesses that wish 
to separate guest WiFi from their corporate network.  

Bahamas Cloud 
CBBS Bahamas Cloud solution empowers local businesses 
by enabling them to boost operational efficiencies, 
streamline collaborations, and scale their IT infrastructures 
as needed. Paired with seamless and high-speed 
internet connections tailored for businesses of all sizes, 
the Bahamas Cloud service ensures that clients enjoy 
dependable and swift connectivity. With data stored in 
country to facilitate data residency and data sovereignty 
compliance, this scalable platform fosters a seamless 
and efficient cloud experience for production or disaster 
recovery environments as part of a broader business 
continuity strategy. 
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After a two-year hiatus due to the COVID-19 pandemic, thousands of Bahamians and visitors 
alike eagerly gathered to witness the triumphant return of Junkanoo to Bay Street for the 
2022/2023 Boxing and New Year’s Day Parades. We are proud to have played a pivotal 
role in this celebrated revival, having entered into an exclusive multi-year partnership with 
the Junkanoo Corporation of New Providence (JCNP) to become the title sponsor for the 
upcoming Junkanoo Parades.

This partnership heralds a new era of technological integration, transparency, and process 
enhancement for participants, adjudicators, and spectators. We introduced the innovative 
ALIV Events App, which not only streamlined ticket purchases but also provided a dynamic 
mobile platform for users to effortlessly manage their Junkanoo experiences. Parade 
enthusiasts enjoyed access to our exceptional services, including exclusive mobile plans 
tailored for each event.Furthermore, our technology played a crucial role in enhancing 
transparency during the parades. The results system, powered by our robust network, 
along with our initiative of using tablets for judging, enabled real-time tabulations and 
assessments—a groundbreaking development in the history of Junkanoo. This technological 
leap significantly enriched the fan experience, as the excitement and revelation of the parade 
winners are the highlights of the festivities. Junkanoo, with its pulsating rhythms, resplendent 
costumes, and exuberant performances, stands as a testament to the Bahamian spirit of 
creativity and resilience. It mirrors the indomitable resolve of the Bahamian people to honor 

COMMUNITY 
Amplifying Bahamian Heritage & Community

The Resurgence of Junkanoo: 
A Celebration of Bahamian Spirit and Innovation

life, culture, and community, even amidst 
adversity. The synergy between ALIV and the 
JCNP encapsulates a fusion of innovation with 
the rich tapestry of Bahamian heritage, forging 
a dynamic partnership that exemplifies the 
true essence of the Bahamian spirit—resilient, 
cultural, and united.

“ALIV’s collaboration with the Junkanoo 
Corporation of New Providence is more than a 
synergy of business and tradition; it is a shared 
commitment to propel our cultural legacy into 
a future where innovation enhances tradition. 
Our dedication goes beyond connectivity; it’s 
about enriching the Bahamian experience and 
ensuring that the spirit of our nation continues 
to shine brightly on the global stage.”

— John Gomez, Chief ALIV Officer
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The Cable Bahamas Group  has steadfastly 
upheld its commitment to inclusivity with 
the launch of the Professional Engagement 
Program (PEP), a collaborative venture with the 
Ministry of Labor. This initiative, a cornerstone 
of the ALIV Connect program, has seamlessly 
integrated eighteen persons with disabilities 
into a variety of roles spanning retail, marketing, 
finance, and the call center over a 52-week 
period. This integration is a testament to our 
unwavering dedication to fostering a workplace 
that celebrates diversity and inclusivity.

On June 22nd, 2023, Ty’s Place on Village Road 
was the venue for a special event celebrating 
the diligence and achievements of those 
participating in the PEP. Amber Carey, Vice 
President of Marketing and Consumer Solutions, 
expressed, “Inclusivity is ingrained in the ethos 
of the Cable Bahamas Group of Companies. It 
is a principle we actively practice, ensuring that 
every individual, irrespective of their abilities, 
has access to equal opportunities to prosper and 
advance within our organization.”

Professional
Engagement 
Program (PEP): 
Championing Inclusivity 
At Cable Bahamas Group 
Of Companies

Our alliance with The Bahamas Ministry of 
Labor, alongside other government agencies, 
has been pivotal in highlighting the talents and 
potential of all Bahamians in the workplace, 
particularly those who have been previously 
overlooked. We are dedicated to ensuring 
that every citizen, especially individuals with 
disabilities, is given the chance to contribute 
significantly to the workforce and, by extension, 
to the progress of our nation.
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EMPOWERING ASPIRATIONS: 

“Sorry Not Sorry
Unapologetically Ambitious”
Event

Cable Bahamas Group of Companies proudly hosted the “Sorry Not Sorry: Unapologetically 
Ambitious” women’s empowerment event at the Grand Hyatt Convention Center at Baha Mar. This 
inspiring event unfolded in two segments and featured the esteemed Shellye Archambeau, author 
of “Unapologetically Ambitious” and one of the first women of color to ascend to the role of CEO in 
Silicon Valley.

The event welcomed young Bahamian women from various educational institutions and 
organizations across New Providence, including R.M Bailey, Windsor Prep, Junior Achievement, 
and FEM STEM. They were treated to an enriching program that included motivational videos, 
engaging discussions, entertainment, and giveaways, all woven around a central theme of striving 
for excellence and nurturing hope.

This inaugural event marks the beginning of what promises to be a tradition of empowerment 
initiatives by the Cable Bahamas Group of Companies. Recognizing the critical importance of such 
events, “Sorry Not Sorry” has laid the groundwork for future endeavors aimed at bolstering support, 
inspiration, and community among Bahamian women of all ages.

Mr. Franklyn Butler, CEO of Cable Bahamas Group of Companies, “The concept for ‘Sorry Not Sorry’ 
was inspired by a fortuitous meeting with Shellye Archambeau a few years back at a conference. 
Her story resonated with me, and after reading her book, I became convinced that her message of 
perseverance, dedication, and the pursuit of excellence was one that needed to be shared with the 
women in our community.”
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As we reflect on FY 2023, the Human 
Resources (HR) team at Cable Bahamas Group 
of Companies remained steadfast in our 
commitment to aligning the organization’s 
talent with our core mission. We are proud 
to report that we have successfully achieved 
these objectives, adding significant value to 
our team members, the organization, and our 
shareholders.

Key Achievements and Initiatives:
Organizational Goals and Performance 
Management: 
We intensified our focus on aligning individual 
roles with organizational goals, involving every 
team member in the creation of standard 
operating procedures specific to their roles. 
This initiative was crucial for ensuring business 
continuity, compliance, and operational 
excellence. Performance management became 

a cornerstone tool in FY23, pivotal not only for 
evaluating and enhancing individual and team 
performance but also for strenghtening the 
overall success of our organization.

Revision of Key Performance Indicators (KPIs): 
We tailored KPIs for each role at CBL to provide 
a clear, quantifiable measure of progress 
towards our organizational goals. These KPIs 
fostered accountability, established benchmarks 
for success, and supported a structured, data-
driven approach to performance management.

Talent Management & Career Planning: We 
relaunched our Core Values course in FY23, 
embedding these principles into our daily 
operations. The ‘Leading and Managing at 
Cable Bahamas’ initiative honed managerial and 
leadership skills, and we are eager to witness the 
ongoing impact of these programs on our teams. 
Our commitment to training and development 
remains unwavering, with a focus on career 
progression and planning.

Employee Engagement: 
The Employee Engagement Survey showed 
a notable improvement in our overall score 
compared to the previous year. A significant 
portion of our employees highlighted career 
development opportunities as a key factor in job 
satisfaction. Armed with this feedback, we are 
focusing on enhancing Career Development, 
On-the-Job Training, Process Improvement & 
Automation, and Teamwork & Collaboration to 
further drive engagement and performance.

EPIC Awards: 
To further demonstrate our commitment to 
recognizing and valuing our employees, we 
introduced the EPIC Awards. This program 
celebrates individuals who exemplify our 
core values and meet the established criteria. 
The EPIC Awards have been instrumental in 
uniting our team and showing appreciation 
for their exceptional contributions, reinforcing 
our dedication to fostering a supportive and 
appreciative workplace culture.

Collaboration and Team Building: 
This year, we enhanced our collaborative 
efforts through various platforms, including All 
Management Meetings, Weekly Operations 
Meetings, and All Staff meetings. Our 

engagement activities ranged from Easter 
Breakfast and Health Fairs to CEO Mix N’ 
Mingles. The inaugural Fun, Run, Walk event was 
a highlight, fostering camaraderie and wellness 
among our team.

Looking Ahead to FY24:
As we enter FY24, our HR initiatives will continue 
to be geared towards the success of each team 
member, which is inextricably linked to the 
success of our company and the creation of 
increased value for our shareholders. We are 
committed to building on the strong foundation 
laid this past year and to reaching new heights in 
the year to come.

Human
Resources

A Year of Strategic Alignment and Enhanced Performance
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We’re just getting started.

Based on analysis by Ookla® of Speedtest Intelligence® data for Q3–Q4 
2022.  Ookla trademarks used under license and reprinted with permission.

awarded fastest
mobile network

3 years in a row!

Independent
AUDITORS’
REPORT
FOR THE YEAR ENDED JUNE 30, 2023
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Executive Team

FRANKLYN BUTLER II
 Executive Vice Chairman, 

President & CEO

ALLISON LEVARITY
Vice President,

Customer Experience 
& Channels 

CHARNETTE THOMPSON
Vice President,

Enterprise Solutions

JOHN GOMEZ
Chief Aliv Officer

DWAYNE DAVIS
Chief Information 

Officer 

CRAIG PINK
Head of Fibre To The Home 

(FTTH)

ED DUNCOMBE
Vice President,

Human Resources

TRACEY BOUCHER
Vice President 

Engineering & Technology 

RAWIYA RAHMING
Vice President, 

Legal/Corporate Secretary

STEPHEN CURRAN
Chief Technical Officer

DAVID BURROWS
Vice President,

Media

AMBER CAREY
Vice President, Marketing

& Consumer Solutions

VICTOR MARCIAL
Chief Financial Officer

NICOLA ROY
Vice President,

 Finance
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Corporate
Information

SHARE REGISTRAR AND 
TRANSFER AGENT
Bahamas Central
Securities Depository
Suite 202, Fort Nassau Centre 
British Colonial Hilton
West Bay Street
P O Box N 9307
Nassau, The Bahamas
Tel (242) 322 5523

LEGAL ADVISORS
Graham Thompson & Co
Sassoon House
Shirley Street & Victoria Avenue 
P O Box N 213
Nassau, The Bahamas
Tel (242) 322 4130

AUDITORS
PricewaterhouseCoopers
2 Bayside Executive Park,
West Bay Street & Blake Road, 
Nassau, The Bahamas
P O Box N 3910
Tel (242) 302 5300

PRINCIPAL BANKERS
Royal Bank of Canada 
Royal Bank House
East Hill Street
P O Box N 7549 
Nassau, The Bahamas 
Tel (242) 356 8500

DIRECTORS

Ross McDonald Chairman Businessman
Franklyn Butler II Executive Vice Chairman President & CEO, Cable Bahamas Ltd.
Gary Kain Director Businessman
Michele Merrell Director VP Global Marketing & Communications
Michael J. Maura Jr. Director Chairman of APD Ltd.
Sean McWeeney Jr. Director Counsel & Attorney-at-law
Gowon Bowe Director President, Fidelity Bank & Trust

OFFICERS/EXECUTIVES

Franklyn Butler II Executive Vice Chairman, President & CEO
John Gomez Chief Aliv Officer
Victor Marcial Chief Financial Officer 
Amber Carey Vice President, Marketing & Consumer Solutions 
Rawiya Rahming VP Legal/Corporate Secretary
Stephen Curran Chief Technology Officer 
David Burrows Vice President Media
Craig Pink Head of Fibre To The Home (FTTH)
Edward Duncombe Vice President, Human Resources
Tracey Boucher Vice President Engineering & Technology 
Allison Levarity Vice President Customer Experience & Channels 
Charnette Thompson Vice President Enterprise Solutions
Nicola Roy Vice President, Finance
Dwayne Davis Chief Information Officer

The Audit Committee is comprised of independent Directors who 
are neither officers nor employees of the Company or any of its 
subsidiaries. The Audit Committee is responsible for oversight of 
the financial reporting and internal controls of the Company, which 
includes the review and evaluation of the appropriate accounting 
principles and practices to be observed in the preparation of the 
accounts of the Company and its subsidiaries inclusive of tax 
planning initiatives and tax compliance. The Audit Committee is 
responsible for the initial review of the Company’s annual audited 
consolidated financial statements prior to consideration thereof 
by the Board of Directors and direct oversight of the internal audit 
function. It approves the internal and external audit activities 
proposed each year to be conducted by the appointed independent 
auditors. The Committee also recommends the appointment and 
approves the terms of engagement of the independent auditors.

Gary Kain

Members of the Audit Committee include:
Gary Kain Chairperson 
Michele Merrel Member 
Gowon Bowe Member

Audit 
Committee
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Directors Table FY23  

Ms. Michele Merrell, 
Chairperson of the 
Nominating & Corporate

Mr. Gowon Bowe

Mr. Gary Kain, Chairperson 
of the Audit and Risk 
Committee

Mr. Franklyn A. Butler II, 
Executive Vice Chairman

Mr. Ross McDonald, 
Chairman, Chairperson of 
the HR & Compensation 
Committee

Mr. Michael J. Maura Jr.

Mr. Sean McWeeney Jr.

Director, 
Be Aliv Ltd.

N/A 

Director, 
Be Aliv Ltd.

Chairman, 
Be Aliv Ltd.

Director, 
Be Aliv Ltd.

N/A

N/A

30,000 
             

25,000 
         
       

35,000 

N/A 

                
60,000 

                

25,000 
           
     

25,000

97,500 

30,000 

150,000 

600,000

175,000 

55,000 
 

20,000

N/A

Chief Executive Officer of Fidelity 
Bank (Bahamas) Limited with which 
the CBL Group has various banking 
relationships, including lines of 
credit.

N/A

Share Holding in CBL via Milo Butler 
Group- 3,313,075

Chairman of RF Group which is 
also the key brokerage house for all 
Cable Bahamas Group Investments, 
Preference Shares and Bond Trustee

Share Holding in CBL - 14,703

N/A

N/A

Name, Position 
or Officer

Position 
with 
Significant 
Affiliate

Director 
Fees

Share 
Options

Interest in Contracts 
with CBL Group or its 
subsidiaries

N/A

N/A

N/A

N/A

N/A

N/A

N/A

N/A

Director, Fidelity Bank (Bahamas) Limited 
(public entity) 
Director, Akeliusfonder Ltd. (regulated 
investment fund) 
Director, Akelius Invest Limited (regulated 
securities investment advisor)

N/A

Chairman and Director -  AML Foods Limited
Director - Arawak Port Development Company
Director - Bahamas Property Fund
Director of RF Holdings Limited - (July 26th 
2022 - September 11th 2023)     
Director - Milo Butler Group

Chairman - RF Holdings

CEO & Director, Nassau Cruise Port Ltd 
Regional Director of the Americas, Global 
Ports Holding PLC 
President and Director, The Paint Place Ltd 
Director, Bahamas Chamber of Commerce  
Director, Antigua Cruise Port  
Chairman, Arawak Port Development Ltd

N/A

Vice President of 
Global Marketing 
& Communications

CEO Fidelity Bank 
& Trust Ltd.

Businessman

N/A

N/A

CEO and Chairman
- APD Limited

Counsel & Attorney 
-Graham Thompson 
& Co

N/A

N/A

N/A

N/A

N/A

N/A

N/A

Ownership 
in other
Companies, 
public 
issuers or 
regulated 
entities.

Service 
Contracts 
with any 
controlling 
shareholder 
of CBL Group

Employment in 
Other Companies

Directorships in Other Companies, 
public issuers or regulated entities.
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Corporate Governance 
Our governance and internal control framework helps the Board to exercise proper oversight of the 
company’s governance policies and procedures whilst retaining overall accountability. The Corporate 
Governance Rules and associated compliance systems are operating efficiently and effectively in all respects. 
The Guidelines can be found at the bottom of our webpage under Corporate - Company Profile. https://www.
rev.bs/about

The Directors of the Company received aggregate compensation, including salary, performance bonuses, 
stock options and post-employment benefits amounting to $200,000 in the financial year 2022-2023.

Corporate Governance Compliance Statement
As required by Rule 23(5) of the Securities Industry (Corporate Governance) Rules 2019, as amended (the 
“Rules”), Cable Bahamas Ltd. hereby confirms that it is in compliance with the Rules.

The Chairman and the CFO have confirmed to the Board that the audited financial statements included 
within this Annual Report present a true and fair view of the affairs of the company.

All Directors noted under the corporate information section of this Annual Report are standing for reelection 
with the exception of Michael Maura Jr.  for the FY 23-24. The biographical details can be found in the 
following link on the Groups Website https://www.rev.bs/about/board-of-directors/

The table below represents the meetings held during the year by the board and its committees in discharging 
its responsibilities to the Group.

CBL Board of Directors
Date of Meeting Attendees Absentees

November 10, 2022 Ross McDonald, Franklyn Butler II, Michele Merrell, 
 Gary Kain, Gowon Bowe, Sean McWeeney Jr., 
 Michael Maura Jr. 

AGM December 15, 2022 Ross McDonald, Franklyn Butler II, Gary Kain,  Michael Maura Jr.,   
 Gowon Bowe, Sean McWeeney Jr., Michele Merrell
 

Feb. 15, 2023 Ross McDonald, Franklyn Butler II, Michele Merrell, 
 Gary Kain, Gowon Bowe, Sean McWeeney Jr., 
 Michael Maura Jr.
 
May 11, 2023 Ross McDonald, Franklyn Butler II, Michele Merrell, 
 Gary Kain, Gowon Bowe, Sean McWeeney Jr., 
 Michael Maura Jr.
 
June 22, 2023 Ross McDonald, Franklyn Butler II, Michele Merrell, 
 Gary Kain, Gowon Bowe, Sean McWeeney Jr., 
 Michael Maura Jr.
 
August 31, 2023 Ross McDonald, Franklyn Butler II, Michele Merrell, 
 Gary Kain, Gowon Bowe, Sean McWeeney Jr., 
 Michael Maura Jr.
 
November 9, 2023 Ross McDonald, Franklyn Butler II, Michele Merrell, 
 Gary Kain, Gowon Bowe, Sean McWeeney Jr., 
 Michael Maura Jr.

AUDIT & RISK COMMITTEE
Meeting Attendees Absentee

June 8, 2023 Gary Kain, Michele Merrell, Gowon Bowe
 
September 14, 2023 Gary Kain, Michele Merrell, Gowon Bowe
 

HR & COMPENSATION COMMITTEE 
Meeting Attendees Absentee

Nov. 30, 2022 Ross McDonald, Michele Merrell, 
 Michael Maura Jr., Gowon Bowe 

Sept. 25, 2023 Ross McDonald, Michele Merrell, 
 Michael Maura Jr., Gowon Bowe
 
  

NOMINATING & CORPORATE GOVERNANCE COMMITTEE
Meeting Attendees Absentee

May 9, 2023 Michele Merrell, Sean McWeeney, Gary Kain, 
 Ross McDonald
 
August 30, 2023 Michele Merrell, Sean McWeeney, Gary Kain, 
 Ross McDonald
 

ANNUAL ATTESTATION

•     During the year the Board of Directors are fully compliant with all the Group’s Rules of Business 
Conduct and Ethics.

•    The Financial Statements are presented to and approved by the Board of Directors and the Balance 
Sheet is Signed by at least 1 Active Director.

•     The Board of Directors confirm that the operations of Cable Bahamas Group are a Going Concern.

•     On an Annual Basis the Board or Directors through its Audit and Risk Committee assess the key risks 
affecting the Group. This involves meeting with external auditors to review findings from the audit 
as well as input from Legal and Regulatory team as well as Finance Executive Management. The 
Board ensure appropriate controls to mitigate identified risks have been implemented and where 
necessary ensures new and updated controls are put in place. The process for the identification and 
management of risks in FY 23 was deemed to be effective.

•    To the best of its knowledge, information and belief, The Board has complied in all material respects 
with the requirements of The Securities Industry (Corporate Governance) Rules.
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